
 

 “Move-In”, in the Right Direction 

 

The Challenge 
For over 20 years, Spring Hills Senior Communities has been 

a leader in the senior care industry. With 20+ locations, 

Spring Hills and their sister brands provide world-class  

assisted living, home care and memory care services across 

6 states. 

In a saturated market where costs are high and competition 

is plentiful, Spring Hills needed to get beyond “industry  

average”, and separate from the pack in order to take  

control of their future.  

The Goal 

Spring Hills executives determined that in order to win, 

they would need to break from industry marketing 

norms and services.  

Spring Hills engaged Digital Marketing agency and Premier 

Google Partner, Single Throw Marketing, and charged the 2 

decades old digital first agency with throwing away the play-

book, and developing a digital strategy that put their brand 

ahead of competitors, in front of those that needed them 

most, and do so in the most efficient way possible.   

 

 

The Plan 
Single Throw strategists worked directly 

with Google teams in NYC to analyze real-

time data and align marketing strategies to 

desired outcomes.   

Delivering maximum ROI at the lowest  

possible cost required a combination  

digital services such as paid media, SEO, 

video advertising, social media etc., all 

measured and enhanced on an ongoing 

basis. The team’s ROI focus combined with 

Google’s A.I., allowed thoughtful course 

correction in real-time, leading to record-

breaking lead and move-in volume while 

at the same time reducing overall costs. 
Impressive Results 
• Move-in volume increased by 

more than 54% 

• Cost to acquire a move-in  
decreased by 24% 

• In 12 months leads increased  
by 61% 

+54% 

-24% 

+10% 

 

Advanced digital marketing strategies  

credited with significant YOY increase  

in move-ins. 

Cost per move-in decreased by more 

than 20%. 

Leads born of Digital Marketing have a 

higher closing ratio than leads from  

any other source. 

National assisted living brand increases move-ins and cuts costs with advanced digital marketing 

“When compared to all other lead sources, digital had more move-ins, less lost leads and  

a higher closing ratio.  Great Job!” ~ C. O’Leary, Director of Marketing, Spring Hills. 


